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T/ (Description)

This course is a compulsory basic course for foreign undergraduate students
of Chinese language (Business Chinese). It is a specific Chinese course,
aiming at cultivating learners' ability to use Chinese in business
communication and research. The contents of teaching materials involve the
common topics of marketing and enterprise management in the
microeconomic field, such as advertising, brand strategy, market
segmentation, electronic commerce and so on.

Ability training and practice are the focus of course teaching, the
common skills of understanding and expressing business information, from
the strategy of product publicity to the skills of introducing business
activities, from describing business phenomena to introducing business
projects. The teaching and learning of each course includes four aspects of
learning goals, focusing on the point of ability, and taking into account the
knowledge of language (word formation morpheme), professional
knowledge, and the background knowledge related to business reality and
economic conditions.

Practice form is rich, word practice from language form to usage, text
practice from long sentence, difficult sentence understanding to full
understanding and ability point attention, and then from ability learning to
enter ability understanding and practice. The whole teaching process
focuses on the key points of language comprehensive ability from easy to
difficult. There are basic exercises in language form, exercises in language
comprehension and expression, personal practice, double activities and
team work.

Through this course of study and lots of practice, we can cultivate
students' ability to use Chinese to carry out related business activities and
active learning style.
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