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( Description )

“EFEE (2 |market segmentation, market positioning, market development and other special

This course is a selective management course for the undergraduate students.
In learning theory: through the studying of this course, students are required to
understand and master the basic theory of marketing, knowledge and methods

and strive to seize market opportunities, application, market research methods of

tools , and then have more in-depth and comprehensive understanding of a
variety of marketing strategies.

In practical application, students are required to use the theory and tools of
marketing flexibly to analyze and solve the problems of marketing practice.
Training students” methods and skills to conduct market research and marketing

planning.
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